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Immovable barriers?

Distance/difficult journey is very much confirmed as a barrier - putting people off from 
both visiting and re-visiting. This was clear from both the quantitative and qualitative.  From 
the North and Scotland, it would be quicker, and for some easier, to go to Europe. 

Lack of guaranteed sunshine is the greatest con vs Europe, and is part of the value 
equation. Poor weather means greater entertainment costs.  However, in the context of the 
UK, sunny is a strength.

No friends/relatives to visit maybe cannot be described as a barrier, but those without it 
do not have that pull to the region - and a reason to revisit often.  This is linked to distance, 
as the further away you are, the less likely you are to have friends/family to visit.



Proximity & ease of travel
There is no doubt that proximity does have an effect 
and that distance acts as a barrier for those further 
away - both for visiting and re-visiting.
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Getting to Driving to

Whilst cons are lower, we still see c30% of those in 
Scotland, NE & Yorks seeing both the ease of the 
journey and time taken as cons vs going to Europe. 

NE Scot Yorks NW EE London E Mids Wales SE W Mids SW

22.5 27.0 36.5 41.4 44.5 46.5 49.4 51.1 53.1 60.4 72.7

The % stating ease of travel as a pro varies dramatically, and reflects not just 
distance, but also the relative ease for some of going to Europe: 

.. It’s an awful long drive for what’s 
there if you know what I mean.

Retiree. M. Glasgow. Never I think with kids it’d just be a bit of a 
nightmare Kids u 12. F. York. Never

It can take 5 hours to get down 
there when you can be in Spain 

in three hours…
Kids u 12. F. Leicester.Recent

Whilst they do not 
specify getting 
around to be a con, 
Non-visitors are 
much less likely to 
see it as a strength.





Per person day kilograms of CO2

5.5kg Target5.5kg Target5.5kg Target5.5kg Target



Important to Businesses too…

• 23% perceived congestion as important (especially 
for holiday parks

• 47% see it as a priority for public bodies to address 
(especially hotels)

• Rural transport important to 70%

• Lack of integrated public transport important to 67%

• Walking/ cycling/ water borne important to 76%

•Availability of public transport & related information 
seen as one of largest barriers to sustainable tourism



But less involvement…

• “Encouraging car free forms of travel” – 2nd lowest 
participation

• 16% - too expensive

• 28% - no benefit to my business

• 8% - not enough support



How do (domestic) visitors arrive ?

• Car – 81%

• Train  - 8%

• Regular bus/ coach – 3%

• Organised coach tour – 3%

• Plane – 2%

• Other – 3%

Visitor survey indicates those under 45 more likely to travel by
train, over 65s more likely to use bus/ coach options



DOMESTIC STAYING VISITOR ORIGIN 
Source; United Kingdom Tourism Survey 2008 (UKTS)

North East 1%

Yorkshire & The Humber 5%

East Midlands 6%

East of England 8%

North West 6%

West Midlands 8%

London 9%

South East 18%

South West 33%

Origin of day 
visitors 2008

%

South West 74

South East 11

West 
Midlands 

6

Wales 4

London 3

East of 
England

1



When are people traveling to the SW?  
The majority of visitors to the SW in 2008 were during the 
July-September quarter. 

15%

30%

39%

16%
January - March 2008

April - June 2008

July - September 2008 

October - December 2008



It’s not easy

“[It] might sound really selfish [but] I 
work the rest of the year so I have 
to go away and it’s costing me 
money so then I’m going to have a 
good time. 

I’m not going to think I’m not going 
to go there because of pollution or 
because of this or because of that, 
or I’m going to use this transport or 
travel by this rather than that. I’m 
just going away and that’s it.”



You Have a Key Role to Play…

• Direct impact on travel – attractors, changeover

• Contact with visitors – influence over rest of the stay



Where do you find it most helpful to 
access local information?

• Printed information from TIC – 62%

• Printed information in accommodation – 25%

• Website/ internet – 29%



But you can influence choices…

• Visitors bring their habits 

• But rely more than normal on guidance

• Decisions will be influenced by the choices provided

• …And the ease of following those choices

• Better offer for those without a car



And most have experienced a car free 
holiday…



And those who have cars don’t always 
use them
• Visitor survey asks what proportion of days spent in the 
region have not involved use of a car – 28% average



Keys to Success…

• Arrival transport

• Affects travel in location

• Biggest impact of holiday/ break

• First experience of holiday





You can place this easily created link on your site , either as a Transport Direct 
mini�form…



… or with your own site’s formatting and visual bran ding…



All your customer needs to do is type in their post code and click 'Go’



If space is at a premium, you can create simple hyp erlinks to Transport Direct that 
do more than simply open our homepage. For example,  you can create a link that 
opens our journey planner with your premises set as  the destination:



Link to a regional travel news page



HA Travel Information Services



Summer Getaway Campaign

Advertising campaign across 79 motorway 
service areas across the country

Leaflet distributed by traffic officers, 
Highways Agency National Exhibitions 
team, South West Tourism members & 
numerous other partners. 

Advertising through Traffic Radio, local 
and national media, Visit England





Arrive by Train

Receive 15% Discount

We offer a discount to all guests arriving by train. We’ll 
even collect you from the station on arrival and drop 
you at the end of your stay free of charge (at least 48 
hours notice required)

Let us know if you require any help planning your 
journey. 







Visitors unaware of the options

All
%

Non-visitors
significant vs

Sunshine May vs August 47.9

Michelin restaurants 47.3

Attractions open winter 34.6

Save 39% on train fares 33.5

Transport to attractions 33.3

60% of protected coastline 32.7 V

Quality assured accom 31.7

More green choices 28.6

Deals May/June 27.1

4 World Heritage Sites 26.2 V, R

More Blue Flag beaches 25.4 V, R

Coast Path = Greatest Walk 23.2 V, R

30% an AOB 18.6 V, R

Book your train in advance, 
and on average, you’ll save 
39% (consideration for 23%)

Most major attractions have 
transport links and many offer 
discounts if you arrive by 
public transport
(consideration for 21%)



Keys to Success…

• Arrival transport

• Make it the easy choice



Why not using public transport?

• 2007 visitor survey asked those not using public transport at 
all during their stay why this was the case:



…but need to keep it up to date!









Take the effort out

Rather than choose what they want to do then figure out whether and how it’s 
possible without a car… …provide a list of what you CAN do and HOW.



http://www.seat61.com/UKtravel.htm
http://www.moneysavingexpert.com/travel/cheap-train -tickets

0871 200 22 33 

07:00 – 22:00



Keys to Success…

• Arrival transport is key

• Make it the easy choice

• Make it the automatic choice



What about while they are here?

• When people use their cars, they travel far – 2 hours per day



What if there’s no public transport near your business?...

1) On site activities



2) Low mileage options 

3) Options with long dwell time



What about while they are here?

• “Explore what’s on your doorstep” more popular than modal shift


